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Fig. 1 The research model diagram
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性因子分析（confirmatory factor analysis, CFA），并
用 组 合 信 度 执 行 程 序 Exps 计 算 组 合 信 度
（composite reliability, CR）和平均方差异数萃取


























示，CFI 和 IFI 分别为 0.908 和 0.911、均在 0.9 以上，











































































Fig. 3 The structural model path diagram
图2 修正后的研究模型
Fig. 2 Modified model
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Fig. 4 The main influencing factor of path causality
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A Study on the Antecedent Relationship of Recreation Spatial Loyalty of Tourism
City Residents based on the Spatial Perception
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Abstract: Public recreational space is where residents regularly take part in recreational activities. It is
of great significance to measure the residents’loyalty in public recreational space to improve their
recreational quality. Taking recreational environment perception and spatial perception as the latent
variables and recreational satisfaction as the mediator variable, the paper built and justified a theoretical
model of recreational loyalty antecedent relationship through Structural Equation Modeling (SEM)
based on the empirical research in Xiamen. The latent variable of“spatial perception”, and three
observable variables, namely capacity perception, nature perception and functional perception, were
added into the research model to identify the antecedent relationship factors of residents’recreational
loyalty. The latent variable of“recreational environment perception”is inferred from seven observable
variables such as “choice of attraction”, “recreational facility”, “recreational environment”,
“recreational project”,“recreational service”,“recreational consumption”and“recreational accessibility”.
Based on the research purpose and model, six hypotheses were proposed as follows:
H1: spatial perception has a significantly positive impact on recreational environment perception
H2: spatial perception can improve the level of residents􀆳 recreational satisfaction
H3: recreational environment perception has a significantly positive impact on recreational
satisfaction
H4: recreational satisfaction has a significantly positive impact on recreational loyalty
H5: recreational environment perception has a significantly positive impact on recreational loyalty
H6: spatial perception has a significant positive impact on recreational loyalty
Data analysis showed that: (1) Structural path H3 was significant at 0.001 level and H2 at 0.01
level; H4 and H6 were significant at 0.05 level. Therefore, they were verified through significant tests;
(2) Structural path H5 (p=0.700) was not significant, assuming that H5 was rejected; (3) Although the
structural path H1 (β =- 0.34, t=2.736, p<0.01, S.E. =0.134) was significant at 0.01 level, the path
coefficient was negative, contrary to the assumption.
The results showed that: (1) Spatial perception had a significant positive impact on recreational
satisfaction; recreational satisfaction had a positive significant impact on recreational loyalty. The
influence of recreational satisfaction on spatial perception and recreational loyalty had a positive
significant mediating effect; (2) Recreational environment perception had no directly significant
correlation with recreational loyalty; however, it still affected recreational loyalty through the
recreational satisfaction, which was taken as an intermediary factor; (3) Recreational environment
perception had a negative impact on spatial perception; (4) The three observable variables“recreational
accessibility”,“recreational consumption”and“recreational service”in the“recreational environment
perception”, with larger external loading coefficients (0.80, 0.82, 0.82 respectively), were the main
factors affecting residents 􀆳 satisfaction; (5) The observable variable“capacity perception”in the latent
variable “spatial perception” had a larger outer loading coefficient (0.85) and had contributed
significantly to the residents' satisfaction and loyalty.
This paper introduced spatial perception into the antecedent relationship model of recreational
loyalty, and theoretically improved the dynamic mechanism of recreational loyalty formation, which
could be used as a reference for the policy making of tourism urban residents.
Keywords: recreational loyalty; spatial conflict; recreational environment perception; spatial perception;
recreational satisfaction
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